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LACC WIN/SPRING 2006 - ADVERTISING CAMPAIGN      rev 11/30
___________________________________________________________________________________________________________

Main Message: 

Quality Instruction at an Accelerated Pace
Other : Less than you’ll pay at the university; Finish Faster; Transferable Classes; 
Prerequisites; Certificate Required Courses
Main Target:


Existing Community College and University Students





Other: ESL Students; Working Adults

Why don’t we spend more on attracting older students?  Word-of-mouth or other factors seem to keep the pipeline of older students flowing to the college for now. Effort is needed to maintain and grow the more traditional age student (who also tends to take more units, attends more regularly, etc.)

___________________________________________________________________________________________________________

Week of Nov 13:
Class Schedule Available Online
Flyers distributed at CSUN, CSULA and possibly UCLA  

Ads Include: CSUN & CSULA Newspapers
Week of Nov 21:
Flyers distributed at CSUN, CSULA and possibly UCLA  
Week of Nov 28:
Ads Include: CSUN, CSULA, UCLA Newspapers; La Opinion & Korea Times

Week of Dec 5:
Hard Copy Class Schedule Available | Early Registration Begins
Ads Include: LA Weekly 

Door-to-Door Distribution of Main Campus Mini Schedule (select areas)

Door-to-Door Distribution of Wilshire Center Mini Schedule (select areas)

UCLA & CSUN Newspapers; CSUN Class Schedule; La Opinion & Korea Times; Larchmont Chronicle

Cable (mostly 18 -24 age target. Some older adults)        
KROQ FM radio

Week Dec 12:

Ads Include: LA Weekly (Mini Schedule); ; La Opinion & Korea Times; UCLA Newspaper

Cable (mostly 18 -24 age target. Some older adults)

~ See below for ad samples ~
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For Only $26.
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Left:       LA Weekly


Right:    University Newspapers


Below:   Korea Times & La Opinion








